
 
 

Abraham Teweldebrhan 
Avid Offline/Online Editor 

 
Profile 
 
Abraham is an excellent communicator who can read and understand what the client wants 
from their editor.  He feels comfortable adding his own ideas and influences but also 
respects the clients opinions.  He is very fast, but never compromises in quality and is 
always very meticulous.  Abraham loves editing: it’s his passion and it always comes across 
to his clients and is evident in his work. 

 
Credit List 
 
“The Exclusives”  Six unknown writers desperate to break into magazines are being given 

the chance of a lifetime to prove themselves in the cut and thrust world of publishing. The 

series follows the search for "a gutsy, fearless and talented individual” who will win a year-

long contract and the best possible start to a career in magazine journalism. 

Two Four for ITV2 

 

“It’s All About Amy”  Series of reality documentaries following TOWIE star Amy Child’s as 

she settles into her new found fame status and opens her new salon, amongst other 

ventures. 

Zig Zag Productions for Channel 5 

 

“Gadget Geeks” 12 x 60min factual shows. A team of four gadget experts address peoples 

gadget and technology based problems, queries and desires. The series sees them build 

bespoke objects from scratch and alongside with the technical boffins, they tweak and 

build the technology as requested by the viewers. 

Bullseye for Sky One 

“Fix You”  2 x 22min reality programmes in a series following a young adult as he takes a 

friend on holiday and tries to fix certain problems they have in a series of challenges. ETV 

for MTV 

“Pop Up Pop Quiz” Series of 6 x 50min. Contemporary music pop quiz in the style of 

Nevermind The Buzzcocks, with celebrity guests. Studio based, multi-cam with graphic 

elements. Offline & Online. 

Box TV for Channel 4 

 
“When Beauty Goes Wrong” 1 x 60min observational documentary, part of the beauty 
series, presented by Connie Huq. 
BBC3  
 
“Masterchef” 3 x 30min cooking reality shows, where contestants are whittled down to 
one winning chef.  Offline and Online. 



Shine for BBC1 
 
“Boujour Boutique” Studio based fashion show with guests and VTS for London Fashion 
week. 
Princess Productions for Channel 4 
 
“Untold Beauty” 3 x 50min documentaries studying the human body in different forms.  
The documentary follows people to see how they see themselves and how the human body 
is portrayed by the media. Offline and Online. 
Dazed TV / BBC3 and BBC One 
 
“Scream If You Know the Answer” 6 x 23min.  Duncan James hosts this adrenaline-fuelled 
game-show, where two teams, including a celebrity in each, battle it out in games played 
on terrifying roller coasters. 
Lion TV for UKTV 
 
“Chancers” 3 x 50min urban ‘Pop Idol’-style show. Following a group of English musicians 
who compete for the chance to go to a US ‘boot camp’ and be mentored by Beyoncé’s 
father, Mathew Knowles. At the end of the series, the lucky winner will get a Sony Records 
contract and be managed by the man who masterminded Beyoncé’s career. 
At It Productions for Channel 4 
 
“4Music Special’s: Under The Skin, Mark Ronson, Beyonce, Justin Timberlake, Lemar, 
Scissor Sisters.  Various 30-50min music specials including multi-cam performances and 
interviews.   Eyeworks for Channel 4 
 
“Adidas Meet My Street” 4min Adidas advert and competition. A glossy 
advert/competition promo with Rick Edwards, Adidas took over the whole ad break during 
the last episode of Skins for this unique advert in which a competition is launched for the 
public to win a star packed gig in the local area .  
Outfit for E4 
 
“Everyone Loves Lil Chris” 3 x 25min youth entertainment shows with celebrity guests, 
interviews, multi cam music performances, comedy sketches and games.  
Connected Pictures for Channel 4 
 
“Super Agents” 8 x 28min apprentice style like series for people who want to become 
football agents. Consists of different tasks and challenges from scouting at games to 
managing premier league players such as Didier Drogba! 
Zig Zag Productions for BBC Switch 
 
“Maliboom” Urban music show with performances and interviews with English grime acts, 
including Labrinth and Kano. 
Box TV for Channel 4 
 
“Lily Allen and Friends” VT packages for 40min chat show, hosted by Lily Allen. 
Princess Productions for BBC3 
 
“Deal Or No Deal”  45min game shows presented by Noel Edmonds involving contestants 
trying to outwit an anonymous banker.  Edit/produce, final audio mix, graphics on a tight 
deadline turnaround.  
Endemol for Channel 4 
 
“Pimp My Ride UK” 3 x 30min programmes. Series following hip-hop DJ Tim Westwood and 
a team of mechanics who turn guests’ jalopies into ‘mean, badass street machines’ at their 
request.   MTV. 
 
“Transmission” Series 1 & 2. 4 x 50min late night music shows with star-name guests from 
music, cinema and the entertainment industry. It involved multi-cam music performances, 
interviews and VT's. 



At It Productions for Channel 4 
 
“T4” Entertainment Show for the youth which includes music performances, interviews, 
VT's and Studio Links, VT inserts, stings and bumpers for Channel 4’s youth morning TV slot. 
At It Productions for Channel 4 
 
“Shakedown” 13 x 50min shows.  Dancers from all over Europe battle and train with the 
best to win a dance contract and star in a music video. 
MTV Europe.  Offline and Online. 
 
“Streets Ahead” 1 x 50min make-over show. Neighbours get to revamp their street to 
increase the value of their homes. 
Talkback for Channel 4.  Offline and Online 
 
“100 Greatest TV Funny Moments”  1 x 60min. Countdown show to find out the funniest 
TV moment ever with celebrity interviews and archive footage. 
Shine Entertainment for Channel 4.  Offline and Online. 
 
“4 Music Presents: Justin Timberlake” 1 x 40min show.  Live music and an exclusive 
interview with Justin about his new album and an insight to his life.  Offline.  At It 
Productions for Channel 4 
 
“Bullet Boy” 1 x 28min / 1 x 28min DVD featurettes /video diary.  DVD extras for this gritty 
British feature film, including the actors’ video diaries. 
Verve Films / BBC Drama 
 
“Dirty Sanchez DVD Special” Jackass-style programme following Welsh friends doing silly 
stunts.  Offline and Online. 
MTV  Europe. 
 
“Do Not Erase” 25min drama short. 
BAFTA award winner for Best Short Film 2007. 
 
“Headf**k” 25 x 50min. 
Sci-Fi Channel 
 
“Hard Ball” 1 x 40min.  Toonami / Cartoon Network 
 
“Ultimate Gamer” 25 x 30min. 
Sci-Fi Channel 
 
“Reprazent: 10 years and on’ DVD Special” 1 x 60min. 
Full Cycle Records 

 
“14” 10min drama short. Nominated for a BAFTA for best short film 2010  

 
 
Short Form / Promos 
 
Various On-going Promo work for Box Television and Lipsync. 
 
13 Assassins   90sec cinema trailer for TV,  13 assassins is a new critically acclaimed 
Japanese movie (Lipsync) 
 
Made in Dagenham   3x 25sec TV spots for DVD release of British film  (Lipsync) 
 
The Mortician 3D   2min promo for Cannes Festival for new Independent Movie            
(Zealot) 
 



Rabbit Horror 3D  2min cinema Trailer for new Japanese horror film from cult director of 
'The Grudge'  (Zealot) 
 
One Born Every Minute, Don't Tell The Bride, How to Live with Women  3x 2min Promos 
to sell each of these successful U.K program formats to international markets 
 
“The Mirror” 3 x 60sec adverts.  The Rip campaign adverts. 
Saatchi & Saatchi 
 
“Red Sea Riviera” 1 x 60sec promo. 
Discovery Channel 
 
“Carling Football” 20sec idents. 
Leith Agency / ITV1 
 
“Pregnancy Weekender” 2 x 30sec adverts. 
Discovery Channel 
 

 


