W SATUSERETIEE

Past Production Limited
Drion House | 5 Upper St Martin's Lane | London | WE2ZH SEA
e: enquiries@satusfaction.com | t: 020 7287 9839

Becky Solomon
Premiere Editor

Profile

Becky is a very passionate short form editor, stylistically versatile and able to quickly adapt to different styles.
Her experience ranges from cutting hard hitting action packed trailers, fast cut fun sizzles, to slow paced
emotionally compelling work. She has a real flair for storytelling and excels in delivering exceptionally powerful
pieces, combining both music and picture.

Becky is enthusiastic and loves coming up with fresh ideas. Her creativity, empathy and imagination combined
with her strong technical knowledge, gained from working at some of London’s top post houses, make her a

hugely popular choice. She always develops a great rapport with her clients and they always ask for her back!
She is a real asset to have on board.

Credit List

Sizzles, Reels and Tasters

“Yorkshire Car Restoration” 1 x 5min. MGM

“BBC Showreel for BBC Directors Event” 1 x 5min BBC

“Free House” 1 x 2'30" sizzle. MGM Television

“Whistleblowers” 1 x 9min taster. Middle Child

“Trillion Dollar Trip” 1 x 2'30" sizzle. Future Studios

“Fen-Phen Diet Pill” 1 x 3min sizzle. Little Dot Studios

“Ultimutt Designer” 1 x 1'30" sizzle. Little Dot Studios

“To Catch a Killer Whale” 1 x 2min sizzle. One Tribe TV

“Dusty Springfield” 1 x 3min sizzle. Brook Lapping

“Cold War” 1 x 3min sizzle. Websedge

“Universal Music” 1 x 3min sizzle. Universal Music

"World War Two: Unburied" 1 x 2'30" sizzle for Netflix/Discovery Channel. Little Dot Studios.
“Trafficked in Suburbia” 1 x 2°00" Documentary Sizzle for Real Stories. Little Dot Studios
“Long Line Rescue Pilots — Everest” 1x 2'30" Taster for Discovery. Company, Betty TV
“The Real Gone Girl” 1 x 4’ Documentary Taster for Channel 4

“Jamie- The World’s Most Unlikely Hero” 1 x 4’ Taster for Ch4.Betty TV

“House of Cards” 1 x 1'45" sizzle for Netflix. PPC

“Fox Home Entertainment Q4 Sizzle” 1 x 30”PPC

“Hunkvertising” 1 x 2'45". Ob Doc Taster for Channel 4/BBC 3. PONDA

“Build me a Booty”' 1 x 6'. Ob Doc Taster for Channel 4. PONDA.

“UN Africa Work” Sizzle Reel for BBC MA pitch. Breakthrough.

“Coke Pitch Sizzle” 1 x 1'45”. Vice Media

“United Nations” 1 x 2’ showreel. Breakthrough Media

“Mix Radio” 1 x 1’45” Indian music Awards sizzle reel. Millenium Worldwide.

“Game of Homes” 2 x 2’00” Taster tapes. Keo Films

“Don’t Tell the Bride” Taster Tape. Renegade for BBC3

“Crime Show” (working title) 1'30” taster / sizzle reel for potential new daytime crime show series. BBC
“Warner Bro’s” Promo Reel 1 x 2’50”

“Planet of the Apes” 1 x 1’05” Film Franchise Sizzle

“HBO” TV Franchise Sizzle 1 x 2’

“20th Century Fox” TV Franchise Sizzle 1 x 2’

“20th Century Fox” New Release Sizzle

“Anchor Bay” 1 x 1’30” Horror Film Sizzle



Theatrical Trailers

"Mo Farah - The Race of his Life" 1 x 1'50" trailer for Universal. Company Fulwell 73
"Dying out Loud" 1 x 1'50" trailer for Real Stories. Little Dot Studios

“Tini - The new life of Violetta” 1 x 2’30” theatrical trailer. Disney

“Exhibition on Screen UK” 1 x 1’00” theatrical trailer. Arts Alliance.

“Globe on Screen UK” 1 x 2°00”, 1 x 2’07” Australia/New Zealand theatrical trailers and 1 x 30” teaser. Arts
Alliance

“Before | Go to Sleep” 1 x 10” and 20” UK Home Entertainment Campaign. Studio Canal
“David Hockney” 1 x 1’30” Theatrical trailer. Blakeway

“Exhibition” 1 x 1’30” Theatrical trailer. Dir. Joanna Hogg

“The Spirit of ‘45” 1 x 1’50 Theatrical trailer. Dir. Ken Loach

“The Sea” 1 x 1'50” Theatrical trailer. Dir. Stephen Brown

“Abducted” 1 x 1’30” Theatrical trailer. Dir. Mark Harris

“Hannah Arendt” 1 x 1”45’ Theatrical trailer. Dir Margarethe von Trotta

“Rio 2” 1 x 30” Theatrical PSA for Fox

“Mr. Peabody & Sherman” 1 x 30” Theatrical PSA for Fox

“The 7.30” 1 x 60” DVD Trailer

“Pawn” 1 x 35” DVD Trailer

“Willow Creek” 1 x1’ Theatrical trailer

“Revenge for Jolly” 1 x 45" DVD trailer

Promos

“Ripper Street” 1 x 30” Ep 5 Amazon Promo. PPC / Tiger Aspect

“GAME” 6 x 60” Promos for Christmas online sales for PS4, Xbox and various computer games MHP for GAME
“The Big Allotment Challenge” 1 x 2’30” Promo for MIP. Zealot for Sony Pictures TV

“What We Did on Holiday” 1 x 4 Promo. Independent

“Mayday” 1 x 2'10” Series Promo. Shine TV

“RSPCA: Animal Champion” 1 x 2’30” Promo. DTV

“Starred Up” 1 x 5’ Cannes Film Festival Promo. Independent

“My Secret Past” 1 x 2’'50” Series Promo. Shine TV

“Downton Abbey” 1 x 3’10” Series 3 Trailer. Carnival Films

“In the Flesh” 1 x 2’30” Series Promo. Supernatural Drama for Shine / E4

“The Only Way is Essex” 1 x 2'25” Series Promo. All 3 Media

"OMX - Mountain Biking" 3 x 2’ promos for Hadleigh Olympic Mountain Biking course. Breakthrough Media.
“BMW Motorbike” 1 x 60" hero film (all bikes) 3 x 30" spots, 3 x 15" spots, 3 x 6" spots and 3 x 9:16 for socials
Brilliant Noise

Documentary & Fact Ent

“The Bride of Belsen" 1 x 45' Documentary. The story of Gena Turgel, a holocaust survivor who married the
British soldier who liberated her from Burgen-Belsen. Director: Richard Slater

“Making it Through - Hitler’s War on Jews“ 1 x 30’ Documentary. (Official selection for Crossing the Screen
International Film Festival, Shorts on Tap and Nominee for the MME Belgian Film Festival) Director: Richard

Slater

“The Highs and Lows of the Weed Business” Six part short documentary series about the legal Cannabis
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industry in Colorado. “420” , “The Cannabist”, “Weed Security", “Growing Ganja”, “Medical Marijuana” “The
Medical Money Men” Channel 4 - All 4 Shorts

"Landscape Artist of the Year"” 1 x 11’. Commission segment for the 1hr show. Storyvault for Sky Arts.
"Raw Talent" 1 x 30’ Israel Olympic profile. Ultramarine for the Olympic Channel
“Ultimate Hell Week” 1 x 2’30 Pre-Titles-BBC

"Tattoo Fixers on Holiday" 2 x 47' Ep 1 & 2. The tattoo artists set up their pop-up shop in the sunny
Mediterranean for a summer season. Cutting VTs. Studio Lambert for Channel 4



“Sleeping Rough in London” 1 x 5'30" Short Doc. Company, Richard Slater

"My Former Self" 1 x 50’ Documentary about former extremists. Breakthrough Media.

“The Intruder” 1 x 9°00” short film. Director: Paul Andrew Williams.

“Michael Haines” 1 x 4’30” interview with brother of David Haines, who was killed by ISIS. Channel 4 News
“Richard Slater” 2 x 2'30” photographer bio, short doc and exhibition event coverage.

"EDF Electric Adventures" 3 x 9' Films. Colin Furze, The Pukkas and Camilla Thurlow.

"Apple Music Festival" - 2 x 1' Interviews and 2 x 15" Interviews for Robbie Williams and Calvin Harris.
Lemonade Money

“Olay Regenerist” 1 x 10” TV Ad. Saatchi and Saatchi

“Condor Airlines” 3 x 10" & 1 x 20" TV Ads. Company, Blue 2.0
"Magnificent 7" 1 x 30" TV Spot for Dave. PPC

"The Light Between Oceans" 2 x 20" TV spots. PPC

“Barbie in The Pink Shoes” 30” 20” and 10” UK and International TV Spots
“Monster High” 3 x 20” and 10” UK and International TV Spots
“Dancing on Ice” 10” UK TV Spot

“The White Queen” 10” UK TV Spot

“Ice Age 4” Complete UK Home Ent. TV Campaign

“Comedy Gala” 30” UK TV Spot

“Rolling Luggage” 1’45” Commercial. Millennium Worldwide

“Save the Children” “CanTeen” “Sightsavers: Cataracts” “Kindernothilfe: Kenya Boys” “CLIC Sargent” “Action
Aid: Children in Conflict” Charity ads / concept edits of various lengths. DTV

Various projects at Breakthrough Media including: short form docs and adverts for NGQO's, charities and some
government agencies such as the NHS, Dept. of Education and UN
Commercial & Branded Content

Corporate

“Royal Marsden NHS Videos” 2 x 10min. Short Form Film Company

“Tesco Mobile-Phone Reviews” HTCMS, iPhone 5s and 5c, Moto G, Samsung S4 and S5, Samsung ‘Fame and
‘Young'.

“Experian CIFAS” 2 x 1' Online Ads. Company, Seven

“Tesco Mobile Campaign- No Joke” Behind the scenes of the TV add, featuring Ronnie Corbett, Gina Yashere
and Ed Byrne.

“Tesco Mobile-4G Demo”

“Tesco Mobile-ANYTIME Upgrade Promo”

“Tesco Mobile- Yearly Review”



