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Profile

Fred has worked her way up from a facilities background and has experience with a wide range of
programming including children’s programmes, light entertainment, reality, factual entertainment and
daytime. Her enthusiastic personality, can-do attitude and friendly manner make her very popular with
clients. She’s accustomed to fast turnarounds, tight deadlines and fast-paced storytelling, building
drama and capturing the audience’s attention with every episode she cuts. She loves to work across a
varied client base and has many interests but particularly enjoys cutting shows about food, travel or
dogs.

Recent Credit List

“Celebs Go Dating” Series 7, 12, 13 & 18. Reality dating show. A group of single celebrities join an
exclusive dating agency in a bid to find true love. As the agency opens its doors, the single stars date
members of the public in the hope of finding the one.

Exec Producer: Anthea Poli (S7), Geri O’'Donohoe(512), Rich Whalley & Huw Slipper (S13)

Lime Pictures for E4

“Inside the Force 24/7” Series 3. 1 x 60min. Fly-on-the-wall series that follows the daily challenges of
Lincolnshire’s busiest police station which is home to over 180 officers who look after a city of nearly
two hundred thousand, but they are the country's least funded force. The series goes behind the
station doors, from the custody suite and the overstretched response officers to the force control room
and the investigation teams.

Exec Producer: Tayte Simpson

Mentorn for Channel 5

“The Dog Hospital with Graeme Hall” 4-part factual spin off series of Channel 5’s most popular factual
series Dogs Behaving (Very) Badly. In this series Graeme Hall gains exclusive access to one of Britain’s
busiest and most state-of-the-art dog hospital, Willows, to witness cutting-edge procedures, joining
highly skilled specialists and seeing heartening recoveries. Co-editor.

Exec Producer: Tim Quicke

Avalon for Channel 5

“999 On the Front Line” Series 4,6, 9, 10 and 11. 12 x 45min. Observational series which is filmed
simultaneously with ambulance crews across the West Midlands, this series shows in real time the
range of cases paramedics attend to.

Series Producer: Graeme Thomson

Curve Media for Channel 4

“Loaded in Paradise” Changes on 3 episodes. Brand new action-packed, adrenalised reality game show.
This high-octane new format will see party-loving pairs island hop across Greece's Aegean Islands in a
race to take control of - and spend - 50,000 euros.

Exec Producers: Melissa Waterson and Lucy Palmer

Two Four for ITV2



“The Singles Table” Series 1. Reality dating competition show. A group of stunning single women come
together to attend 6 real life weddings in the search for the man of their dreams - will they find "The
One" at The Singles' Table.

Exec Producer: Sharyn Mills

Initial for ITVBE

“Ambulance : Code Red” Series 2. 4 x 45min. Documentary series following emergency response teams
in the West Midlands on their most extreme medical callouts, often involving roadside surgery to save
people's lives.

Series Producer: Angela Davidson

Curve Media for Channel 5

“Just One Night” 1 x 25min. Reality dating show. One couple, on the cusp of a major relationship
decision, date someone new for just one night. They’ll then decide if they’re going to stick together or
split forever.

Exec Producer: Anna Abenson

Lion TV for BBC Three

“Four in a Bed” Series 15, 16 and 18. 25 x 60min story cutting and finishing editor across multiple series.
Factual entertainment. Four sets of proud B&B owners compete to see which one provides the best
value for money.

Exec Producer: Mark James & Bob Gowing

Studio Lambert for Channel 4

“Pride of Britain VT’s” Short VTs for the 21% edition of the Pride of Britain Awards celebrating the
achievements of truly remarkable people who make our world a better place.
ITv

“Rich Kids Go Skint” Series 2. 1 x 60min. Ob doc/ fact-ent. Six rich kids ditch their fast cars, five-star
hotels and endless shopping trips to go skint with families living on the breadline. During their stay they
experience the shock of living below the poverty line by helping to shop, feed and babysit for families
who can barely make ends meet. Sparks fly and tears fall as they face the most challenging time of their
lives.

Kalel Productions for Channel 5 and 5*

“The Frock Shop” 1 x 30min. Light-hearted docu-soap series following wedding dress designer lan
Stuart’s flamboyant clients & colleagues.
Nineteen 11 for Channel 4

“Pioneer Woman” 3 x 23min. Cookery Show. Award-winning blogger and best-selling cookbook author,
Ree Drummond, shares her special brand of home cooking, from throw-together suppers to elegant
celebrations.

Pacific for Food Network UK

“Game of Clones” 2 x 30min. Reality gameshow Series will see a singleton naming everything involved
in their perfect type, then, using "avatar building technology" put together a picture of their dream
date. Once they’ve created a perfect partner, the show’s dating database will scour the country to find
ten real suitors fitting this ideal image.

Youngest Media for E4

“Come Dine with Me” 30 x 30min peak time shows. 25 x 60min daytime shows. All across multiple
series. Four people are picked at random within various cities and asked to cook a meal for each other
over the period of four/five days. ITV Productions for Channel 4

“Claimed and Shamed” 3 x 47min. Documentary series that casts a covert eye over the ever-growing
problem of insurance fraud and sees outlandish claimers as they're caught out on camera. Curve Media
for BBC One



“100% Hotter” 2 x 46 min. Series that sees a team of stylists ‘make under’ Brits who have gone
overboard with fake tan, makeup, piercings and outlandish clothing and see if they can convince them
to change their style.

Naked Entertainment for Channel 5

“Barefoot Contessa” 1 x 23min. Cookery Show. Hosted by cookbook author Ina Garten, this popular
cookery series is all about simple, fun entertaining. The former White House nuclear policy analyst
shares recipes for picnics, parties and dinners as well as other touches to make a meal or even a
success.

Pacific for Food Network UK

“BBQ Champ” Myleene Klass hosts a new series where eight of the UK’s best amateur barbecuers will
battle it out for the title BBQ Champ 2015 and a cash prize of £25,000.
Whizz Kid for ITV

“Paul Hollywood’s Puds and Pies” 20 x 44min. Daytime cookery series with popular television baker,
Paul Hollywood. In each episode, he produces a signature pie, a signature pudding and something a
little different in between, inspired by a guest expert.

Spun Gold for BBC One

“Peter Andre’s 60 Minute Makeover” 4 x 60min. Daytime home makeover programmes presented by

Peter Andre. In each episode a homeowner is nominated by a relative or friend for a secret visit by the
60MM team who remodel their house whilst they are away. The serious challenge is to redecorate and
makeover a number of rooms in a house in 60 minutes.

ITV Productions for ITV1

“Watchdog” Various VTs for this popular investigate consumer programme hosted by Anne Robinson.
BBC for BBC One

“Britain’s Secret Shoppers” 6 x 60min. Cutting VT’s. Business expert Justin Preston turns shy shoppers
into savvy shoppers and together they show viewers how to achieve the very best deals for a host of
products from cars to kitchens and holidays to designer wear.

Optomen for Channel 4

“Sarah Beeny'’s Selling Houses” 2 x 46min factual entertainment programmes. Sarah Beeny

helps homeowners battling it out to sell their properties by giving them the unique chance to look
around each other's homes for inspiration. They then have a week and £1000 to make any changes.
Reef TV for Channel 4

“May the Best House Win” 3 x 46min. Entertainment series. Each episode sees four homeowners
open their doors to each other in the hope of winning a cash prize!
ITV1

“The House the 50’s Built” 1 x 60min. Four-part series celebrating the science behind the inventions
and innovations that transformed the way we lived and made 1950s Britain modern.
Wall to Wall for Channel 4

“Dealers” 6 x 60min. Series in which five international traders compete to land the best deal on an
eclectic mix of art, antiques and collectibles.
Discovery Networks Europe

“That’s Britain” VT inserts for the new primetime series investigating and finding solutions for irritating
issues in everyday life.
Wall to Wall for BBC One



““Sealed Bid"” 1 x 44min documentary following property sellers as they re-vamp their homes with the
help of property experts, ready to be put forward for a sealed bidding process.
TwoFour for Channel 4

““Operation Hospital Food with James Martin” 1 x 45min daytime documentary following televisions
chef James Martin working with hospital bosses where he aims to improve the quality and reputation of
hospital food in the UK.

Splash Media for BBC One

Children's Programmes

“Footy Pups” 2 x 15min. Rachel Yankey, five animated footy pups and the best-known voice in football,
John Motson encourage a new generation of sports stars, putting the fun back into kids’ football. Dot to
Dot for CBeebies

“Matilda and the Ramsay Bunch” 2 x 30min. Children’s cookery entertainment series following the
daughter of renowned chef Gordon Ramsay, as the family heads off on their summer holidays in Los
Angeles for an unforgettable summer. Matilda cooks her way through the very best of US and British
dishes. Objective Productions for CBBC.

“Help! My School Trip is Magic” Series 3. Edited tricks and short pieces across the BAFTA winning magic
series, (12 x 30min). With the help of some cunning disguises, CBBC have sent four magicians back to
school to perform more stunning magic on unsuspecting pupils.

Objective for CBBC

“Cinemaniacs” 8 x 30min. Series of magazine shows featuring children as they learn to make and star in
their own movies.
Novel Entertainment for CBBC

“Show Me What Your Made Of” 1 x 30min observational documentary following five children as they
travel across the world to live and work alongside the people that make the everyday items they take
for granted.

Watershed Television for CBBC

“Bedtime Stories” 3 x 10min. Celebrities including Melinda Messenger and Joe Swash read bedtime
tales to an audience of children.

Nickelodeon

Kids Choice Awards and promos various Nickelodeon

Nick Heads 3x30 Nickelodeon

Gus knows The Score 4x30' Disney Channel

Eddy and the Bear 26x10' Collingwood O'Hare for CITV
Eddy and the Bear special 1 x26' Collingwood O'Hare for CITV
The Kings Beard 1x70' Collingwood O'Hare for CITV
Yoko Jakamoko Toto 52x5' Collingwood O'Hare for CITV
Yoko Jakamoko Toto playlets 26x45" Collingwood O'Hare

Gordon the Gnome 52x11' Collingwood O'Hare for CBBC

The Secret Show 52x13 Collingwood O’Hare for CBBC



