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lan Smith
Avid On/Offline Editor

Profile

Clients always ask to have lan back as he is a fast and efficient editor. He’s very experienced with
entertainment and factual programming as well as children’s TV. His credits include a varied array of
credits from gameshows to reality, music, food and sport - there’s nothing he can’t tackle!

He works across Avid, happy to offline, online and use Symphony as required.

As long as you keep him fed and watered, lan is happy.

Entertainment / Factual Ent Credits / Documentary

“Celebs Go Dating” Series 14. Reality dating show. A group of single celebrities join an exclusive
dating agency in a bid to find true love. As the agency opens its doors, the single stars date members
of the public in the hope of finding the one.

Exec Producer: Huw Slipper

Objective for E4

“Geordie Shore” Series 25. Ep 7. Hit, long-running reality series following a group of lads and lasses
from Newcastle living and working together.

Exec Producer: Tom Pra Lopez

Lime Pictures for MTV

“Celebrity Ex on the Beach” Series 3. Ep 1. 1 x 60min. Reality series. Stars from the UK and the USA
head off for a summer of love, with some unwelcome surprises, living at the mercy of the ‘Tablet of
Terror’ and heading to the ‘Beach of Doom’.

Exec Producer: Rachel Parker

Whizz Kid Entertainmet for MTV and Paramount+

“Ex on the Beach” Series 12. Ep 1. 1 x 60min. Reality Series. A group of singles are sent to enjoy a
holiday in the sunshine, but they get a shock when their exes are invited along to see what's
happening, join in on the fun, and possibly rekindle old relationships.

Exec Producer: Rachael Parker

Whizz Kid Entertainment for MTV

“Celebs Go Dating” Series 13. Eps 16 and 20. 2 x 60min. At the Celebrity Dating Agency, an array of
famous faces try their luck in the hope to find true love. Dating experts play matchmakers to a whole
host of single celebrities in this reality dating show.

Exec Producers: Kalpna Patel-Knight, Phil Harris, Sharon Powers

Lime Pictures for Channel 4

“Open House: The Great Sex Experiment” Series 2. Ep 1 & 4. Groundbreaking reality / social
experiment series that follows a group of monogamous couples and assisted by sex therapist and
relationship coaches as they explore whether relationships can thrive without monogamy.

Exec Producer: Matt Smith



Firecracker Films for Channel 4

“Four in a Bed” Series 18. 2 x 60min. Factual entertainment. Four sets of proud B&B owners compete
to see which one provides the best value for money.

Exec Producer: Mark James

Studio Lambert for Channel 4

“Written in the Stars” Series 1. 2 x 60min. Hosted by BBC Radio 1's Clara Amfo, this new fixed-rig
reality series sees 12 single strangers, all in search of love and each representing one of the 12 signs
of the zodiac, arriving at a mysterious manor house in Greece to find they have been matched with
someone in the group using their birth charts alone.

Exec Producer: Denis O’Connor

STV Productions for Discovery+

“Married At First Sight” Series 6 & 7. 2 x 45min episodes and working across the finishing suite.
Singletons, matched by a panel of experts, marry a total stranger who they meet for the very first
time on their wedding day.

Exec Producers: Dermot Caulfield and Sharyn Mills

CPL Productions for Channel 4

*2023 Broadcast Digital Award nomination for Best Popular Factual Programme*

*2024 Broadcast Award nomination for Best Multichannel Programme*

#2024 Bafta Craft Award Nominee in the Reality category*

“Gino’s Cooking Up Love” 1 x 60min. Cookery dating programme. Gino D’Acampo believes that food
is the key to finding love. In this 2-part series, he’ll set about proving that theory by inviting three
single students to his very own cookery school in Sardinia and teaching them that love can be found
through cooking and eating spectacular food.

Exec Producer: Becca Walker

Objective Media for ITV

“Embarrassing Bodies” 2 x 60min. The objective of the programme is to aid people who have a wide
range of ailments that they are "too embarrassed" to show to their doctor.

Avid Offline.

Exec Producer: Matt Smith

Maverick Television for Channel 4

“A Very Country Christmas” Archive show all about country music and the best country music
Christmas hits.

Exec Producer: John Quinn

North One for Channel 5

“Walk the Line” Stitch edit. Gameshow. New format of singing competition show shot in studio with a
multicamera setup in which contestants perform in front of a panel of judges headed by Simon Cowell
and comprising Gary Barlow, Alesha Dixon, Dawn French, and Craig David to win a prize £500,000.
Exec Producer: Paula Thomas

ITv

“Davina McCall’s Language of Love” Series 1. 1 x 46min. Reality, entertainment series. In this brand-
new format of dating show hosted by Davina McCall and Ricky Merino, contestants will see if they can
strike up a romance despite not being able to speak the same language as their potential beau.

Exec Producers: George Hinds and Tom Thostrup

2LE Media for Channel 4

“The Great Garden Revolution” Series 1. Each episode comes from a different domestic garden
around the UK where a team of experts - designer Joel Bird, ecological gardener Poppy Okotcha and
craftsman Bruce Kenneth - will harness their expertise to give inspiring makeovers to gardens of any
size or shape, and all tailored to the season.

Exec Producers: Emily Hudd and Fintan Maguire



Rumpus Media for Channel 4

“How To Lose Weight Well” 1 x 47min. Dr Xand van Tulleken and dietician Hala El-Shafie are on hand
as six dieters attempt the most hyped and written about diets on the market today.

Exec Producer: Kurt Seywald

Little Gem for Channel 4

“Bargain Brits on Benefits” Meeting the savvy Brits whose clever ideas and savvy schemes stretch
their limited money a long way. From £9.50 caravan holidays to bargain shoppers with an eye for a
great deal. lan worked across 3 episodes.

ITN for Channel 5

“MTV Cribs UK” Worked across several episodes on Series 2. In this reality show, celebrities give a
private tour of their uniquely stylised homes that reflect luxury, comfort and personality.
Viacom International for MTV and Amazon Prime

“Extreme Love” Docu-series which includes weird and wild tales of incredible, unusual, and
unexpected relationships including real-life vampires, unique fantasies, sister wives, trans couples,
polyamorous couples, a young man who romances mature women and many more. Shocking and
outrageous, these are love stories with a twist, this is Extreme Love!

Barcroft Productions for Barcroft TV

“Cooking up a Fortune” 20 x 30min. Pairs of amateur cooks who dream of starting their own food
business compete to sell homemade dishes to the British public. Hosted by food market entrepreneur
Dominic Cools-Lartigue.

Finishing Editor across the series.

Frieda TV for Channel 4

“Ski A&E” 1 x 60min. 10-part documentary series. With unprecedented access to the teams who carry
out lifesaving work across the winter season at one of the highest ski resorts in Europe, Val Thorens
this series follows a range of emergency situations and challenges the heroic rescuers face every day.
From the unfolding drama of the 999 call from the black run, through to the race against the clock —
and the weather — to rescue and treat the patient, Ski A&E will be at the heart of the action every step
of the way.

North One TV for UKTV

“The Beach” Series following Dr Keon and body image and mental health campaigner Natasha Devon
MBE who oversee a bespoke retreat. Each week three people who all suffer from a major lack of body
confidence join a returning cast of near-naked body positive Brits of varying shapes and sizes on a
sun-soaked island.

Barefaced TV for Channel 4

“Walk the Line” Gameshow. Two teams are given a day to walk between two well-known landmarks.
The catch? They have to walk in a straight line which takes them over brick walls, houses, rivers and
bushes. The team that strays from the line the least wins!

Studio Lambert for ITV

“Tattoo Fixers” Series 2. Reality documentary series following three of the country's most talented
tattoo artists as they join forces to fix the UK's most shocking tattoo catastrophes.
Studio Lambert for E4

"Naked Attraction” Naked gameshow where contestants choose dating partners based on their most
intimate parts! Offline.
Studio Lambert for Channel 4

“Operation Ouch” Series 1-5 (30min). Identical twin doctors Chris and Xand Van Tulleken will be
exploring the ins and outs of human anatomy as well as some of the amazing medical treatments that



get us back on the road to recovery. As ever, the docs will be putting their own bodies on the line in a
series of experiments designed to demonstrate just how amazing the human body can be.
Maverick TV for CBBC

“Junior Bake Off” The British TV baking competition series, presented by Sam Nixon and Mark
Rhodes, where thirty-two young bakers tackle a series of baking challenges including the art of baking
cakes, biscuits, bread and pastries all competing to be crowned "Junior Bake Off Champion". Finishing
editor. Love Productions for CBBC

“Bangkok Airport” 1 x 60min. Ob doc. Bangkok airport, the gateway to South-East Asia, is a thriving,
bustling hub of excitement with pale arrivals to tanned departures and everything in between. With
unparalleled access to all aspects of the airport, this thrilling six-part series sees young Brits passing
through to embark on adventures of a lifetime.

Keo Films for BBC Three

“Cinemaniacs” 8 x 30min programmes in a series of magazine shows featuring children as they learn
to make and star in their own movies.
Novel Entertainment for CBBC

“The Truth About Diets: Fact or Fiction” 1 x 60min. Fact-ent, health science series.
North One TV for Channel 5

“The Story Of...Michael Bublé” Series 3. 1 x 60min. Focusing on the life of Michael Bublé, the series
celebrates the stellar stories of the nation’s best-loved entertainers.
North One for Channel 5

“King of Nerds” 1 x 60min. Show presented by former Blue Peter presenter Konnie Huq as she test’s
11 contestants’ intellect, ingenuity, skills and pop-culture knowledge. The male and female ‘nerds’ live
together in a house called Nerdvana and compete first as teams and then as individuals, with one
being eliminated each week.

Objective Productions for Sky 1

“Storage Hunters” This reality series sees fiercely competitive bidders battle at auction to buy
potentially lucrative disused storage lockers. Will they end up with lots of cash or dashed hopes?
North One Television for Dave

“Auf Wiedersehen My Pet” 2 x 60min. The series sees pet owners who, for genuine personal reasons,
have to make the tough decision to give up their much-loved animals. They will be matched with a
trio of potential new owners, all desperate to offer the pet a loving new home.

Shine for ITV1

“Cowboy Builders” Series 9. 2 x 60min. Up and down the country, cowboy builders are causing
devastation and dismay. These reckless workmen are always bad news, leaving behind them piles of
rubble, financial angst and heartache - and it's up to our team to fix up ruined homes and drive the
bad builders out of town. Standing up for aggrieved consumers everywhere are Dominic Littlewood
and Melinda Messenger.

Ricochet for Channel 5

“Wright off the Beaten Track” 1 x 60min. Mark Wright fronts a TV show with a concept that plays on
his party boy reputation. It will see him organising parties all over the world for different groups of
people.

Maverick for ITV2

“How to Cook Well — Raymond Blanc” 2 x 30min. Monsieur Blanc goes through each of the basic
cooking techniques - baking, roasting, poaching, etc- all shot and edited in a very stylistic way.



Chocolate Media for BBC Two

“Operation Homefront” 1 x 60min ob doc. Series following the building adventures of a multi-skilled
ex-military team as they smash, demolish, build, blag, cajole and improvise their way across the UK,
taking on a range of challenges in British communities in need of help.

North One for Channel 5

“Britain’s Best Bakeries” Series 2. 2 x 60min. Competitive baking series pitting local independent
bakers in a head-to-head challenge under the watchful eye of cake connoisseur Mich Turner and
bread expert Peter Sidwell.

Shine for ITV1

“May the Best House Win” Entertainment series. Each episode sees four homeowners open their
doors to each other in the hope of winning a cash prize!
ITV1

“Geordie Shore” 1 x 44min. Studio based chat show with the cast, including various VTs. MTV
“Dealers” 1 x 60min. Five international traders compete to land the best deal on an eclectic mix of
art, antiques and collectibles.

Fever Media for Discovery Networks International (DNI)

“My Super Sweet World Class” 2 x 30min. Access all areas to one young person’s outrageous journey
as they plot, plan and prepare for the party of a lifetime.
Maverick for MTV

“Bizarre Crime” Six stories for 8 x 30min documentary series, that tells the tales of some of the UK’s
oddest offences, through interviews with the police, victims and criminals.
Maverick for BBC Three

“My Naked Secret” 4 x 22min. Series following individuals hiding an embarrassing secret about their
bodies. They are offered the help of psychotherapist and medical professionals who specialise in their
condition.

Discovery International Channel TLC

“The Tonight Show - Free Schools” 1 x 30 min. Tonight follows a group of parents as they try to open
one of the first Free Schools and put together a business case for final submission to the Department
of Education.

ITV for ITV One

“Liza and Huey’s Pet Nation” 1hr. Celebrity talk show hosted by Liza Tarbuck & Huey Morgan. Celebs
such as Bill Bailey & Kathy Burke bring their pets to the studio and talk all things animal related.
Two Four for Sky One

“Road Warriors; The Extra Mile” 1hr. Show where cameras follow the men & women of the British
Army fighting in Afghanistan who are responsible for transporting supplies across the country.
Two Four for ITV 4

“Get the Look” 30 programmes for Disney. Fast paced, graphics heavy, presenter lead fashion tips for
10-14-year-olds.
Maverick for Disney Channel

“Bizarre ER / Bizarre Animal ER” Various packages for Series 1 — 5, 60min shows.
Maverick for BBC Three

“Are You Smarter Than a 10-Year-Old” 12 x 45min featuring Noel Edmonds and Dick and Dom. Quiz /
Game show with adult contestants with a panel of kids to call on for help.



Two Four Digital for Sky One

“The Restaurant” Reality based entertainment show for the BBC in which 9 couples are pitted against
each other by Raymond Blanc to win the prize of running a restaurant. Avid Offline.
BBC

“BAFTA” 2005, 2006, 2009. Offline / online packages for this prestigious Awards Ceremony.
Whizz Kid for BBC

“Net-A-Porter” Catwalk fashion show packages for internet fashion site.
Princess Productions

“Meet Jack Black” 30min special featuring Jack Black. Eyeworks

“Market Kitchen” 60min cookery show in a series featuring recipes and packages on various food
related items.
Optomen TV for Living

“Best British Dishes” 1 x 45min studio cookery show — multi cam. ITV1

“Great Food Live” Inserts / 5 min packages for live cookery shows.
Prospect Pictures for UKTV

“Vegas Virgins” 10 x 30min. Reality gameshows teaching British people to play poker in Vegas.
Lion TV

“Celebrity Wrestling” Primetime entertainment shows. Offline.
ITV

“UK Music Hall of Fame” On-lined this very tight turn-around Award Show
Done and Dusted for Channel 4

“T4” VT inserts, stings and bumpers for Channel 4’s youth morning TV slot.
At It Productions for Channel 4

“Dream Team” Series 2. 18 episodes football drama following fictional football club on and off the
pitch. Footage cut with real football action. Conforms, grading & graphics and effects. Linear Online
& Symphony

Hewland International for Sky One

“Date My Mate” 2 x 30min teen dating shows where friends go in search of a date for their mate.
Hewland International for ITV
Avid Online & Grade

“Disney Promos” Editing of various Disney promos, competition packages and studio performances.
Including all graphics and versioning of promos.

Buena Vista for Disney Channel.

Avid Offline, Online, Symphony & Linear suite.

“Diggin’ It” 90min. Children’s Saturday morning TV. Studio based show with pre-recorded links and
cartoons. Disney for ITV. Avid Online

Music Credits



“Being...Alesha Dixon/ The Saturdays” 1 x 30min fly-on-the-wall ob doc. A head cam worn by the
stars gives their POV in a day in the life of.
Whizz Kid for Channel 4 (Transmitted Pilot)

“X Factor Stars; Where are they Now?” 1 x 120min link and clip show highlighting past X factor stars
and examining their careers to date.
Box TV for 4Music

“This Week’s 4Music Top 20” A countdown of 4music’s tracks of the week.
Box TV for Channel 4/ 4Music

“Freshly Squeezed” Daily music show with exclusive performances, interviews and videos. Avid
offline online.
Remedy Productions for Channel 4

“Diesel Music Awards” 90min. Awards ceremony with speeches and performances. Avid Online.
Remedy Productions for Channel 4

“Transmission” 30min music show with performances and interviews.
Eyeworks At It for Channel 4

“Guide To...” 10 x 30min music entertainment shows.
At It Productions for T4

“Pop World” Weekly music shows.
At It Productions for Channel 4

“Party in the Park” Music concert in Hyde Park. Editing of packages for play out at the event &
cutdown version of the day for broadcast.
Initial for Channel 4

“MTV - Snowball Titles” Title sequence for snowboarding series.
Linear, building titles, graphics and stings.

“MTV - Artist of the Month” 30min programme featuring Texas with interviews, live footage and
video clips.

Sports Credits

“Wayne Rooney’s Street Striker” Series 3” 1 x 60 mins. Wayne Rooney returns, and pits some of
Britain’s best footballers against each other in a series of public, skills-based challenges.
Plum Pictures for Sky Television

ESPN Sports Classics: Editing various football & boxing matches from the last 30 years into 1 hour
highlight shows.
ESPN

“Red Bull Air Race” Series of monthly air show competition programmes.
North One for Channel 4

“Pepsi World Challenge 2006” 6 x 60min shows following young footballers competing around the
world.
Freedom for Channel 4

“Sky Italia — Wimbledon Coverage” Inserts for live show and news coverage all cut on location in
Wimbledon in a linear suite.



Video Europe for Sky Italia.

“ICC Cricket World” Year-long weekly 30min cricket magazine show featuring edited highlights of
international action and cricket related packages.
World Sport Group for Channel 4

“BA In-Flight Entertainment” Sports edited highlights of international cricket, rugby and football
matches.
Sparfax for BA in-flight broadcast

“Heinz Ketchup Cup” Graphics edit for junior tennis competition. Creation of league tables / match
headings etc.
Hothouse for Channel 4

Commercials for: Club Tropicana (Twisted Films), Ultimate Ibiza (Ministry of Sound), Paul Oakenfold
(Mushroom Records) and Incredible Hulk (English and international versions of Video game).



