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Profile 
 
Adam is an extremely passionate and dedicated editor with an excellent work ethic. Having started his 
career cutting low budget feature films, he’s not afraid to sift through large quantities of footage to 
find the best way to sew the story together. Since then, he has become proficient on short form 
projects such as promos, VTs, trailers and taster tapes, cutting a lot of online content for high profile 
clients in varied genres. He also has an abundance of experience on environmental films which he 
particularly enjoys cutting. Adam has a great sense of humour; he’s cool under pressure and is a 
pleasure to work with. 
 

Credit List 
 
“Brydon &” 15 mins. Editing Rob Brydon’s hilarious and insightful ‘&’ series on YouTube, where he 
interviews celebs from across the film and television world. 
The Talent Bank 
 
“RE:TV” Short Form videos, interviews and branded content for the new concept of RE:TV and The 
Great RE: SET, an all incapsulating environmental initiative to slow down the rapid speed of climate 
change. Curated by HRH The Prince of Wales, who is editor-in-chief, the platform champions the most 
inspiring stories of innovation and ingenuity from all over the world, with new content being added 
weekly, to raise awareness and help create a more sustainable future.  
Atomized Studio for RE:TV Website 
 
“Building the Player” 1 x 30min. What does it take to become a world-class footballer?  In Building 
the Player, experts across the fields of psychology, nutrition and fitness give an in-depth look at the 
behind-the-scenes preparation of modern-day elite footballers. 
Parable Works for online  
 
“The Labour Party Political Broadcast” 1 x 3min. The first labour campaign advert for local elections 
in 2024. Featuring Actor and presenter Tony Robinson who calls on voters across the country to bring 
an end to Tory chaos. Aired primetime. 
The Uncovered Group for ITV & BBC One 
 
“The Real Jamie Johnson” A series of 10 x 10min documentaries in which the cast of CBBC show 
‘Jamie Johnson’ travel across the UK to meet a selection of talented and inspirational boys and girls 
who have a passion for football and are working hard to realise their potential. 
Short Form Film Company for BBC IPlayer  
 
“The Great British Menu” Taster Tapes for the BBC 2 series in which top British chefs complete for the 
chance to cook one course of a four-course banquet. 
Optomen  
 
“Crown Works Studios” Sizzle / Pitch Reel for film studio hub in the Northeast of England. 3mins. 
Fulwell73 
 
 

https://en.wikipedia.org/wiki/Chef


“Huawei Cloud X Santist” 6 mins.  A look at Singapore-based cybersecurity start-up Scantist, and how 
Huawei Spark's deep tech accelerator program is helping them keep our cyberspace a safe place. 
Zoya Films for Huawei 
 
“Lloyd’s - Dive In - The Festival for Diversity & Inclusion in Insurance 2019” 1 x 3min Promo. 
Striker Productions  
 
“Citizenship & Diversity” Series 1 & 2. Series of short docs, each looking at the work/innovations of 
someone who has done something to help their community. 
Taylor Made Media for Barclays 
 
“Nobu Su” Working Title 1 x 60min documentary following the eccentric Taiwanese shipping industry 
maverick Nobu Su. 
Go Fish Productions 
 
“Desert Orchid” 1 x 60min documentary. The story of how Desert Orchid triumphed at the 1989 
Cheltenham Gold Cup 
Racecourse Media 
 
“The Jamie Johnson Football Podcast”.  8 x 15mins Editing the second series of the podcast that 
compliments the TV show, as well as overseeing the production of all their online content. 
Short Form Film Company for BBC 5Live/ CBBC 
 
“Lewis Hamilton Global Partnership Announcement” 1 x 2min Promo. Triple F1 World Champion 
Lewis Hamilton joins forces with Monster Energy, who will release a signature energy drink together. 
Monster Energy 
 
“LuLu Guinness London Fashion Week 2018 Debut” Real time online promos released on the hour 
every hour for the duration of the launch.  
SW9 Media 
 
“I am Jamie Johnson” 1 x 1min piece for TV and 20 x 2min segments for online. Coinciding with Euro 
2016 and featuring a multitude of celebrities, I Am Jamie Johnson aimed to inspire youngsters to 
strive for their goals and never give up on their dreams.  Ran during BBC’s coverage of Euro 2016. 
Short Form Film for CBBC  
 
“GT Academy: Back to Basics” 7 x 14min episodes. Series which tells the behind-the-scenes story of 
the international contest, which turns the best Gran Turismo gamers into real-life professional racing 
drivers.   
Grand Central for Nismo TV 
 
“Farmers Apprentice”  5 x 20min -part reality show. 10 young farming hopefuls spend 5 days working 
through a series of tasks with a winner declared at the end. 
Sky Horse and Country TV 
 
“Stylist Magazine” 1 x 3min satire piece where the Stylist Editors review the footwear of the men in 
politics 2016. 
Stylist on Screen {pR 
 
“Gareth Bale: Real Madrid” 1 x 60sec promo which follows a series of competition winners on a once 
in a lifetime chance to go to Madrid and spend a day training with Gareth Bale. 
Bonfire Films for social media 
 
“Patek Phillippe Generation” 1min & 30sec TV adverts. Re-cutting Global Generation films for foreign 
markets. Also cutting taster reels together for TV Campaign pitches. 
Legas Delaney 
 
 



“Destiny – The Taken King” Games Promo 
Greedy Media for Bungie – Activision 
 
“I am Hardwell” 1 x 5min Promotional Video for world renowened and award winning DJ, DJ Hardwell 
Composite Music 
 
“Red Square Live” 3min VT inserts and interview segments for Manchester United’s Red Square Live.  
Red Square Live  
 
“Laidback Luke” 1 x 5min Promotional Video for DJ Laidback Luke 
Composit Music 
 
“Star Wars: The Force Awakens” Trailer Re-cut. Once Upon a Time for The Walt Disney Company 
 “The Huntsman: Winter War” Trailer Re-cut. Once Upon a Time for Universal  
“The Jungle Book” Trailer Re-cut. Once Upon a Time for Universal 
“Zootropolis” Trailer Re-cut. Once Upon a Time for The Walt Disney Company 
“Marvel’s Agents of Shield” Trailer Re-cut. Once Upon a Time for The Walt Disney Company. 
“Code Black” Trailer Re-cut. Once Upon a Time for ABC 
“Quantico” Trailer Re-cut. Once Upon a Time for ABC 
“Secrets and Lies” Trailer Re-cut. Once Upon a Time for ABC 

 
News/Current Affairs 

 
“Sustainable Me” 3 x 12 mins.  How do we move innovative sustainable solutions into the 
mainstream?  Documentary series exploring sustainable alternatives to meat, energy and 
construction materials. 
The Economist 
 
“The Sunday Politics Show” VT inserts for the BBC show presented by Andrew Neil which discusses 
the latest political news. 
Juniper for BBC One 
 
“Message to My Younger Self” 1 x 3min Online Documentary.  A Message of Hope for Transgender 
People:  Transgender singer and former prison inmate Shea Diamond faced discrimination and 
hardship for challenging society's expectations of how she should be. She offers advice to her younger 
self.  
The Economist 
 
“See Both Sides – Cyprus: North vs South” 1 x 5min Online Documentary. Cyprus is an island divided 
between the south and a self-declared Turkish republic in the north. Simon Mytides, a mayor in the 
south, and Nejded Enver, a mayor on the Turkish side of the border, consider the odds for 
reunification.  
The Economist 
 
“See Both Sides - Hong Kong: Independence vs Pro-China” 1 x 5min Online Documentary. Hong Kong 
society is split between those who want independence from Beijing and those who want to remain 
close to it. Holden Chow, of Hong Kong's pro-China DAB Party, and Edward Leung, an independence 
activist, discuss their opposing visions for the territory's future.  
The Economist 
 
“Behind the Cover” Various short current affairs documentaries for The Economist Online.  
The Economist 
 
“This Week in History: Carving up the Middle East - A Century on from Sykes Picot” 1 x 3 min Online 
Documentary. This week in 1915, British diplomat Mark Sykes described for The Economist the battle 
underway in the Middle East. A few months later he carved up control of the region with his French 
counterpart Francois George Picot - and helped pave the way for decades of unrest.  
The Economist 



 

Corporate  
 
“I am CVS ” 1 x 3min. Corporate for the US Drugstore chain.  
Taylor Made Media for Online  
 
“Marjorel - AI Technology Customer Service” 1 x 10’ and 1 x 30 sec comedy adverts. 
Salon Pictures 
 
“BP Hyperpower Conference Corporate Event” Various 30sec-2min 
Polar Media 
 
“American Express Shop Small” 2 x 5min corporate 
Taylor Made Media 
 
“Asos” Short Form Film to be shown at the Odeon. 
Short Form Film 
 
“Virgin Media and STE” 1 x 3min film for Virgin Media in partnership with Accenture UK aiming to 
inspire young girls the study STEM subjects. 
Taylor Made Media 
 
“De Beers” Corporate Film for the world’s leading Diamond Company  
Armoury Films  
 
“Chivas Regal Ultis” 6 x 3min short films charting the journey of their latest whiskey. 
Short Form Film Company 
 
“Dulwich College” 3 x 3min Promotional film for private school. 
Short Form Film  
 
“Central School of Speech and Drama” 1 x 20min promotional film used on the CSSD website to 
recruit students. 
Inglenook Productions 
 
“Mishcon de Rey” 6 x 1min Promotional films offering legal services. 
Short Form Film  
 

Films 
 
“The Rochdale Pioneers” 1 x 60min Drama set in 1844, This film tells the story of members of The 
Rochdale Society of Equitable Pioneers and their struggle to open the very  first successful 
cooperative retail store.  
FilmFour as part of the Connections Season 
 
“Julius Caesar ” 95min Feature Film- Director and Editor. William Shakespeare's epic tale of 
conspiracy, loyalty and betrayal. 
The Co-operative British Youth Film Academy 
** Best Micro-budget Film category at the 19th Raindance Film Festival** 

 
“The Rabbits Foot” 1 x 20min short Film. Black comic fable. 
Strange Lightning Productions 
 
“Red Star Boxing” 1 x147min film of the White Collar Boxing event based in Manchester’s Victoria 
Warehouse 
Inglenook Productions for Victoria Warehouse 
 



“The Perfect Burger” 87min Feature Film- Editor and Sound Design. A new dinner service is provided 
to a modern-day high School. Only after some of the students have mysteriously disappeared does 
anyone start to question where their food is really coming from. 
The Co-operative British Youth Film Academy 
 
“As You Like It”  100min Feature Film- Editor and Sound Design. The film tells one of the most 
captivating and amusing love stories in Shakespearian literature. 
The Co-operative British Youth Film Academy 
 
“Re-Evolution”  90min Feature Film- Editor and Sound Design 
 The Co-operative British Youth Film Academy 
 
“The School That Roared”  90min Feature Film- Editor and Sound Design. A sinister plot to tear down 
Millington High School becomes common knowledge within the student body. They rebel to save the 
school. 
The Co-operative British Youth Film Academy 
 
 

Other Experience 
 
“The Co-operative British Youth Film Academy” Head of Post Production 2007-2010 
Running editing workshops for students, editing promos, trailers and feature films. 


