Martin Sole
Avid Offline
Profile
Martin has been a professional editor since 1996, working exclusively on AVID systems.
He has held the position of Senior Editor at both Molinare and Oasis Television, and more recently has
worked as editor and edit producer on a variety of broadcast and non-broadcast projects in the UK
and the U.S. He also has extensive experience as a field editor for on-site jobs.
Martin is happy to work both with and without direction, making a positive contribution to the
creative process of post-production.
Credits
Factual / Observational Documentary / Factual Entertainment
“Wheelers Dealers” Season 17, 3 x 50min. Experienced car dealer Mike Brewer is joined by multitalented mechanic Ant Anstead in a monumental motoring mission: to find and restore iconic cars to
later sell for a profit at their LA-based shop.
Betty for Discovery
“Inside Beverley Hills: The Land of the Rich and Famous” Eps 1 & 3. A peak inside LA’s opulent
homes, hotels and businesses, exploring a society defined by money, luxury, lifestyle and status.
Spun Gold for Channel 4
“Food Unwrapped” 3 x 30min eps. Food and science series where hosts Jimmy Doherty, Kate Quilton
and Matt Tebbutt travel the world to find out the truth about how our supermarket foods are mass
produced.
Ricochet for Channel 4
“Escape to the Chateau DIY” Series 3 & 4. 2 x 47min. Following the story of couple Dick Strawbridge
and Angel Adoree along with their family as they buy, renovate and restore the 18th-century Château
de la Motte-Husson, and simultaneously juggle growing both their business and family. The DIY
version follows Dick and Angel helping other Brits buy and renovate.
Kindling Media for Channel 4
“Sun, Sea & Selling Houses” Series 3. 1 x 45min. Docu-Soap series following two British families who
have set up estate agencies in Spain. Will these two family-run agencies be successful in finding eager
buyers their dream home in the Mediterranean?
Ricochet at Channel 4
“Dogs Behaving (Very) Badly” Series 1 & 3. 5 x 60min. Primetime Fact-ent. Dogs are the UK’s most
popular pet but when a man’s best friend becomes an owner’s worst enemy, there’s someone you
can call…Graeme Hall is “The Dogfather”. Graeme will take on the challenge of turning the nation’s
most mischievous mutts into perfect pooches!
Avalon Factual for Channel 5.

“Love Your Garden” Series 8. 1 x 60min. This horticultural hit sees Alan Titchmarsh and his team
travel around Britain carrying out surprise garden transformations for the richly deserving. Combining
advice and inspirational hints and tips with incredible human interest stories, this new series will tug
at your heart strings.
Spun Gold for ITV
“Kitten Rescuers” 1 x 30min. Jo Brand follows the RSCPA on their mission to rescue, rehabilitate and
re-home kittens.
Middlechild Productions for Channel 5.
“Salvage Hunters: Classic Cars” Drew Pritchard is joined by fellow car nut Paul Cowland as they start
up a new business finding, buying, fixing-up and selling classic cars and retro motorbikes.
Curve Media for Discovery / Quest.
“Salvage Hunters” Series 10, 12 & 13. Modern day treasure hunter Drew Pritchard is one of the UK's
top decorative antique dealers. Always on the hunt for that elusive gem, Drew travels the length and
breadth of the country in search of weird and wonderful objects.
Curve Media for Quest TV
"Honey I Bought The House" A couple gets the chance to win a deposit for their new home, but only
if one partner can put an offer on a suitable property within 7 days.
Objective for Watch
"How To Get Rich Quick" "David 'Bank of Dave' Fishwick mentors budding young entrepreneurs to
help them double their money.
Little Gem for Channel 4
"Drew Pritchard's Classic Cars" Drew Pritchard loves classic cars but the car restoration business can
be unpredictable. Each episode, Drew tries to make a profit by buying at the right price, restoring to
the right standard and selling to the right buyers.
Curve for Discovery
"The Restorers" The restoration team from Salvage Hunters share the skills required to restore
antique furniture in need of TLC
Curve for Discovery
“Gogglebox” Fixed rig popular observational documentary series featuring recurring British couples,
families and friends sitting in their living rooms watching weekly British television shows.
Studio Lambert for Channel 4
“Four in a Bed” 2 x 30min factual entertainment programmes whereby four sets of proud B&B
owners compete to see which one provides the best value for money.
Studio Lambert for Channel 4.
“Dinner Dates” Series of 60min factual entertainment programmes which puts love on the menu for
single guys and girls. Each programme gives one lucky person the chance to find true love over three
meals cooked by a blind date in their own home.
Hat Trick for ITV
“House Doctor” 8 x 45mins property makeover shows to help sellers who are struggling to sell their
houses have more success.
Boundless Productions for Channel 5.
“Come Dine With Me” 1 x 60min. The knives (and forks) are out as a group of strangers compete for
the title of ultimate dinner party host.
Shiver for Channel 4

“Selling Houses with Amanda Lamb” 2 series x 60min. Three homeowners get to snoop around each
other’s houses in the hopes of picking up tips on ways to improve their own. They then get £1000 and
one week – along with expert advice from Amanda Lamb – to makeover their houses.
Reef TV for Channel 4
“French Collection” 2 series. 15 x 60min. Three contestants buy antiques in a French market and
attempt to make profit selling them back in the uk.
Reef TV for Channel 4
“Saturday Farm” x 60min. Presented by father and son chefs Dick and James Strawbridge, and from
Daylesford, an organic farm in the Cotswolds, with inspirational recipes and a glimpse of rural life in
all of its rich variety.
Shine TV for ITV
“Put Your Money Where Your Mouth Is” 1 x 60min. Television's top consumer experts are put to the
test as they're pitted against one another and challenged to make a profit - with their own money and
their reputations on the line.
Reef TV for BBC1
“Heffer’s History” 1 x 30min.
Wag TV for Channel 4 (pilot)
“Pushy Parents” 1 x 30min.
Shine for Channel 4 (pilot)
“Love Machine” 1 x 60min. Online Editor / Grader. Filmed in front of a studio audience, The Love
Machine selects potential partners for contestants who must then pick one to date based on looks
alone.
Princess Productions for Sky
“Uncut! Best Unseen Ads” 1 x 50min.
Objective Productions for Sky
“Kirsty’s Home Videos” Series 2, 3 & 4. 1 x 60min.
Carlton Productions for Sky

Documentary
“The 9/11 Conspiracies” 1 x 90min. Online Editor / Colourist.
Landmark Films for Channel 4
“The Most Evil Men in History” 1 x 30min. Online Editor. This series profiles 16 evil men and women
throughout history who have used their power to torture, kill, maim and eradicate millions of people.
Uden Associates for Channel 5
“Animal Tragic” 1 x 60min. Online Editor / Colourist.
Roast Beef Films for Sky
“Web Wide World” 1 x 30min. Offline / Online Editor.
UBM for internet release

Drama
“Band of Brothers” 1 x 60min. Offline Conform Editor. Band of Brothers is a dramatized account of
"Easy Company" assigned to the United States Army's 101st Airborne Division during World War II.
BBC for HBO
Childrens
“Teletubbies” 1 x 30min. In this television show for babies, the four colourful Teletubbies coo and
play in idyllic Teletubbyland.
Ragdoll for BBC1
“T4” 1 x 30min presenter led youth magazine programme.
At It for Channel 4
Corporate
Various telecom based, non-broadcast corporate productions by United Business Media.
Clients include:
Eriksson
IBM
Huawei
Alcatel
Cisco
Promos
BBC On-Air promos” 100+ x 30sec. Offline / Online Editor
BBC Promos for BBC1 & BBC2

